Social networks both play a huge part in enhancing organizational learning. As social media can replace traditional learning tools and have a bigger chance to create asynchronous learning. An immediate example would be the development of a management program that utilizes case studies driven by wiki or any other specified LMS. Through these tools managers could develop blogs to share as well as learn from each other management experiences. They could also develop some form of video of audio podcasts to share relatable stories with not just management but new hires in training programs. This could create a powerful organization wholly from a informal implementation within. 


Organizational as it relates to organization culture and social networks.

Organizational learning is change. 
A common concept in organization theory are rules which elicit the behavior of individuals in organizations. 
Norms are rules they inform us of what is appropriate and what is not.

How does the way we do things change within an organization?

Change is a response to the environment.
Then deeper changes can occur that build cause and effect stories.
Rules are inclusive of routines; the way things are done within an organization. 
Standards are a priority and accountability matters 
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